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STATEMENT OF PURPOSE

The purpose of this survey is to find out if many people know
what a Frisbee flying disc is, and if so, do they play with one?
To find out if they own any Frisbee flying discs and if they have a
favorite style. Also, to see if cost played a big factor in buying
a disc- would they remember how much the last one that they bought

cost? And finally, if color played any part in the picking out of

a disc and if they feel there is a market for a new disc.




SCOPE

The survey consisted of 72 surveys that were handed out at totally
random times on random days to whoever would be nice enough to fill
one out. Sex played no part in the distribution. Almost all of the
surveys were filled out by college students, since I handed them out

on campus. They were distributed from November l4th to December lst.
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I. Are you a phyiscally active person?

Yes or no

100%

%

9207 PN
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20%

10%

Yes No

Apparently the students at Dixie are pretty active phyiscally.
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In this case, name recognition is perfect.

Do you know what a Frisbee flying disc is?

Yes or no

200%
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3. Have you ever played with a Frisbee flying disc?

Yes or no
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90%
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Yes No

Quite a high percentage have used a Frisbee.




4. How often would you say that you played with a Frisbee?

Never, sometimes, or all the time
100%
90%
80%
75%
70%
607
50%
40%
30%
207

17%

10% 2%

0%

Never Sometimes All the time

Most frisbee users only play sometimes (75%), but 17Z play all the time.




5. On a scale of one to five, rate yourself.

1,2,3,4, or 5
100%
90%
80%
70%
607

50%

e T

30%
28%
an”
20% ﬂi}?
19%
10% 7%
%
oz £

One Two Three Four Five

Most players feel that they are of average skill, but 197 feel that they

are a five, or the best possible.




6. Do you own a Frisbee?

Yes or no

100%

90%

T1%
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Yes No

More than 4/5 of the people owa a Frisbee.
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6a. If so, how many?

1, 2-4, or more

1007
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60%
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40%

31%
30%
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10%

0%

One Two-Four More

Most people own two to four frisbees.




7.

100%
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Most people (3/4) did not remember how much that last Frisbee that they

Do you remember how much the last Frisbee that you bought cost?

Yes or no

25%

Yes

bought cost.

No




8.
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If so, how much?

12

$3.00-under, #3.01-55.00, More than $5.00

22%

17%

61%

$3.00-under $3.01-85.00

More than $5.00

Most Frisbees that people purchased cost them over five dollars.




9. Do you have a favorite size or style of Frisbee Disc?

Yes or No

100%

70%

607 60%

50%

30%

20%Z

10%

dd

0%

Yes No

Most people have a favorire size or style of Frisbee disc.
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10.
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If so, what is it?

119 gram, 141 gram, 165 gram, Super Pro, other

2%
&

7%
42 %

w O

119 gram

141 gram 165 gram  Super Pro other

Most people prefer either a 141 gram or a 165 gram disc.
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11. Does color play any part when you are picking out a disc?

Yes or no

100%

90%

80%
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30%

20% 21%

107

0%

Yes No

Color plays a part for most people when that are picking out a disc.




12.
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Most people think that there is a market for a new disc.

Do you think that there is a market for a new disc?

Yes or No

68

2%

Yes

No
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CONCLUSION

Most of the students at Dixie College are phyiscally active and
all interviewed knew what a Frisbee flying disc was. Most of them (927)
have played with a Frisbee, with 75% considering themselves ''sometime"
players. Most thought they were average players. (517 gave themselves
either a two or a three on a scale of five.) 817 said that they owned
a Frisbee, and of those, 50% owned from two to four. Only a quarter
of those interviewed could remember the price of the last Frisbee that
they bought. Of those that could remember, over $5.00 was by far the
most popular answer (61%Z). 60% have a favorite style of disc, with
the 141; gram and 165 gram discs being the most papular. Almost 80%
said color plays a part in picking out a disc, with 2/3 feeling that

there is a market for a new disc.
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RECOMMENDATION

A mass distributed new disc would do rather well on the market.
The name Frisbee has been completely saturated, however. I believe

that this isn't a prdblem, though. It has become a generic name to

describe all brands of flying discs. Flying discs are very popular
to use and own. Prices could range fairly high (over five dollars)
and still be competitive. Discs similar to Whamo's 141 gram and
165 gram molds would be the most sucessful. A variety of bright

and stimulating colors would most certainly boost sales.
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